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The article: explores the essential issues related to the formation of media culture in
the digital age. The rapid growth of information technologies and digital communication
platforms has significantly changed the way people perceive, create, and share media
content. The purpose of the research is to analyze the impact of digitalization on media
culture and to identify the key challenges in fostering critical media literacy among youth.
The study applies comparative and analytical methods, reviewing international research
and case studies. Results show that digital media plays a dual role: while it promotes access
to information and freedom of expression, it also increases risks such as misinformation,
cyberbullying, and digital addiction. The conclusion emphasizes the importance of
integrating media literacy into educational systems, encouraging ethical media use, and
strengthening cooperation between governments, educational institutions, and digital
platforms to build a healthy media environment.

B crartbe: paccmampusaiomes knouesvle 80NPOCbl opMUPOBAHUSL MeOUAKYTbMYPbL 8
yughposyro snoxy. bypnoe pazeumue UHGOPMAYUOHHBIX MEXHONO2UU U YUPDPOBHIX
KOMMYHUKAYUOHHbLX nﬂamqbopM CYWecCmeerHHO U3MEeHUN0 cnocoowl BOCnpuUAMuUAL, CO30aHUs
U pacnpocmpanerusl Meouaxkonmenma. Heﬂb UCcIe006aHuUst — npoaraluzuposams eiuUAAruUe
yughposuzayuu Ha Meouaxyibmypy u onpeodeiums OCHO8Hble NPoOIeMbl HOpMUPOSAHUs
KPpUMUYeCcKolu MeoOudazpamomHoCcmu cpeou Mmonooexcu. B uccredosanuu npumeHsomcs
cpasHumeslbHole U aHalumudeckue Memodbz, paccmampusaromcs M@DfC@)/HCZpO()Hble
UCCIe008aHUsA U KelCbl. Pe3yJmeCln’Zbl nokaswviledrwom, 4mo L;uqbpoeble Mmeoua uzcpaiom
0BOUCMBEHHYIO POJIb: ¢ OOHOU CMOPOHbBI, OHU CNOCOOCMEYIom 00Cmyny K uHgopmayuu u
c680000¢e BvIpadicenuss, a ¢ 0py2ol — NOBbIULAIOM PUCKU Oe3uHGopmayuu, Kubepoyiiunea u
L;uqbpoeod 3aucumocmu. B 3axarouenuu nodttepxusaemc;l 6AJICHOCMb UHMmMezpayuu
Medua06pa306aﬁuﬂ 6 cucmemy 06pa30661Hu}1, paseumusl SmMudHoc0 UCNOJIb306AHUA meoua u
VKpenjieHust compyoHuiecmaa medxncoy 20¢y0apcmeeHHbIMU CIMPYKmMypamu,
00pPA308aAMENbHLIMU YUPENHCOCHUAMU U YUDPOBLIMU NAAMPOPMAMU.

Ushbu maqolada: ragamli asrda media madaniyatini shakllantirish bilan bog ‘lig
dolzarb masalalar tahlil gilinadi. Axborot texnologiyalari va ragamli kommunikatsiya
vositalarining jadal rivojlanishi insonlarning axborotni gabul gilish, yaratish va targatish
Jjarayonlariga katta ta’sir ko ‘rsatmoqda. Tadgiqotning magsadi — ragamlashtirishning
media madaniyatiga ta’sirini o '‘rganish hamda yoshlar orasida tanqidiy media
savodxonlikni rivojlantirishdagi muammolarni aniglashdir. Tadgigotda solishtirma va
tahliliy usullar qo ‘llanilgan. Natijalar shuni ko ‘rsatadiki, ragamli media bir tomondan
axborotga erkin kirish imkonini bersa, boshqa tomondan noto ‘g ‘ri ma’lumot, kiberbosim va
raqamli qaramlik xavfini oshiradi. Xulosa qismida media savodxonlikni ta’lim tizimiga
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kiritish, axlogiy media madaniyatni rivojlantirish va daviat, ta’lim hamda ragamli
platformalar o ‘rtasidagi hamkorlikni kuchaytirish zarurligi ta kidlanadli.
Keywords: Media culture, digitalization, media literacy, communication, youth,
social media, information ethics.

INTRODUCTION

In the 21st century, the development of digital technologies has transformed
communication processes, creating a new form of media culture. The relevance of this study
lies in the growing influence of digital platforms on public consciousness and behavior. The
aim of this research is to examine how media culture evolves in the context of digital
transformation and to identify effective strategies for promoting responsible media
behavior. Previous studies by Anderson (2019), Jenkins (2021), and Castells (2022)
highlight the importance of digital literacy in developing critical thinking and social
responsibility among youth.

LITERATURE REVIEW

Many researchers have explored the concept of media culture and its transformation
under the influence of digitalization. Anderson (2019) emphasizes the ethical dimensions of
online communication, while Jenkins (2021) studies participatory media practices among
young users. Castells (2022) focuses on the network society and its impact on identity
formation. However, despite extensive research, the issue of balancing freedom of
expression with the need for ethical regulation in digital media remains insufficiently
addressed, especially in developing countries.

METHODOLOGY

This research is based on comparative, analytical, and sociological methods. Data were
collected through surveys among university students and analysis of media content
distributed on popular digital platforms. Statistical and qualitative analyses were conducted
to identify patterns in media consumption and attitudes toward misinformation and ethical
media behavior.

RESULTS

The findings reveal that 78% of respondents rely primarily on social media for news,
while only 35% verify information before sharing it. Moreover, 60% of participants
admitted to encountering misinformation weekly. Table 1 illustrates the correlation between
education level and media literacy awareness.

Table 1. Correlation between Education Level and Media Literacy Awareness

DISCUSSION

The analysis indicates a strong connection between media education and the ability to
critically assess online information. Compared to previous studies, the current results
support Jenkins’ (2021) findings about the role of digital participation in shaping social
responsibility. However, unlike earlier research, this study highlights the increasing threat of
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algorithmic bias and echo chambers. Therefore, promoting ethical digital behavior should
become a core objective of educational policy.
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